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From the Editor

Decorative Glass Magazine

Let’s Get Digital

Ellen Rogers
Editor of Decorative Glass
magazine, a sister publication of
USGlass magazine.

ere would we all be problem. Just check out page 6 of
without computers? I this digital edition where you can
can’t go a day without  read more about the website and con-

checking e-mail and, if I must, I feel ~ nect directly to it (but only after

as though I've somehow lost touch you've finished reading the entire

with the world. Thanks to computers  issue, of course).

we can go just about anywhere and The world of decorative glass

work online, read the news, watch products is exciting and evolving,.

TV, listen to music ... technology DG magazine, our digital edition and

has certainly taken us leaps and website can help you stay informed

bounds in the last decade. about what’s happening in the mar-
But I do not need to tell you all ket. Got some news to share? Tell me

this. After all, if you're reading this about it ... just email me at

column then you're reading the first erogers@glass.com. dg

digital edition of Decorative Glass
(DG) magazine.

Our digital publications
are just like the print edi-
tions, but with one key dif-
ference: with digital DG
you can point and click
your way straight to our
advertisers and their
products. See something
you like? Just point and
click and just like that
you're on your way to
online browsing, shop-
ping, specifying.

Speaking of online
technology, have you
visited DG’s website:
www.decorativeg-
lassmag.com? If not,
there’s a lot there to
see and do. You
can read the top
decorative glass
headlines and
news stories;
learn about
some of the
hottest decora-
tive glass appli-
cations and even view
photo galleries of interior and exte-

rior projects. Want to see more? No

Decorative Qlass magazine 1
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Decorative Discussions

by Kris Vockler

Kris Vockler is vice president of ICD
High Performance Coatings in
Vancouver, Wash., and chair of the
GANA Decorative Division. Ms.
Vockler's opinions are solely her own
and not necessarily those of this
magazine.

conomies around the globe
are failing (as if I needed to
tell you that). The only

product that seems immune to the fi-
nancial crisis these days is a certain
canned meat product that is known by
all and hated by most. Oddly enough,
this product has seen a huge jump in
sales of late. If only the same could be
said of decorative glass products. In
this trying time, we can't be certain
where the decorative glass market is
headed.

What we do know, however, is that
the markets will come back as they al-
ways do. Construction is not going
away because, at the end of the day,
people still need spaces to inhabit.
What does this have to do with deco-
rative glass and where I am going with
this article? Well, first I am going to
promote some of the Glass Association
of North America’s (GANA) Decora-
tive Division’s great work, which may
offer an answer to the economic blues.
I will then share some inspirational
words from industry folks who under-
stand what we need to do in this
downturn.

Staying Busy

What have we been doing in the
Decorative Division? We've been busy
from the start. Even with the financial
crisis, our efforts have not diminished.
One project that’s drawing to a suc-
cessful conclusion was creating defini-
tions and categories for
products/processes within the decora-
tive glass realm (no easy feat I assure
you.) The fruits of this effort will help
other Decorative Division committees
initiate the next round of projects,

OJecorative Qlass magazine

Just Breathe

Decorative Glass and Surviving in a Down Market

many of them in the marketing side of
the industry.

In addition, the division’s Product
Color and Durability Task Group con-
tinues to discuss the possibility of vol-
untary standards or guidelines to help
define product tolerances, a Pandora’s
Box that needs to be opened carefully.
The group is currently developing lists
of properties centered on color, dura-
bility and appearance. But will there
eventually be a standard or guideline?
Your guess is as good as mine, but the
possibilities are open. If applied coat-
ings and color/durability issues are in-
teresting to you, why not join this task
group and share your opinions?

Glass Week recently took place in
Las Vegas, which gave the Decorative
Division the chance to discuss many of
these current and potential activities.
Now that the meeting is over we have
a whole new docket of projects focused
on offering value to our products.

Fresh ldeas

What else can we do during a down
market? I asked a few esteemed mem-
bers of our industry for their advice
and thoughts. The question on the
table: Is it too early in the downturn
for architects, designers and fabricators
to explore new avenues, such as deco-
rative glass? The answers were very
helpful.

Cathie Saroka of Goldray Industries
Ltd., shared her insight.

“I believe companies have to invest
and look to new things. Keeping with
the status quo means that the best out-
come any company can have is to
shrink with the decrease in product de-
mand. That being said, it is also im-
portant to invest using your own
money, not borrowed money. There is

a huge opportunity for anyone with
capital to capture market share by in-
vesting in new products, equipment or
pursuing new geographic markets.”

I asked Max Perilstein of Arch Alu-
minum & Glass the same question and
his answer was equally compelling.

“The smart companies will be
working for 2010 and beyond. There’s
no doubt right now that most people
are resistant to spending, but eventu-
ally the worm will turn and the com-
panies that prepared for it will be in
much better shape.”

Right now everyone is waiting to
see what effect the U.S. government’s
financial stimulus will have on the
economy, essentially holding on to
cash until things get a bit more stable.
No one knows how long that might
take, but it is obvious that the sooner
we move to investing and preparing
for the future, the sooner our industry
and the globe can start to see a rise in
markets again.

Let’s Get Moving

True, we are in a period of “great fi-
nancial hurt” at the moment, with in-
dustry leaders waiting for that great
exhale that signals a return to growth.
The funny thing about holding your
breath, though, is that it’s hard to
move, and lack of inertia can be fatal
in our industry.

GANA is a great organization that
is always focused on the future and
working for our industry. Now is the
time for decorative glass players to get
involved and work toward that positive
future. If you create or work with dec-
orative products, seize the opportunity
to showcase them. It won’t be long be-
fore things start to move forward.
Markets will rise again. dg
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Goldray offers ultimate design
flexibility in building:

Wialls

Ceilings

Floors

Furniture

Doors

Insulating Units

Shower Enclosures

Glass & Magnetic Marker Boards
Other interior and exterior surfaces
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Detalls

A Look at
Architectural
Trends with
Patterned Glass

q

By Cathie Saroka

Cathie Saroka, MBA, LEED AP, is
the marketing director for Goldray
Industries Ltd., in Calgary, Alberta.

extured, patterned glass has
long been used as a way to
introduce light into a space,

while maintaining privacy. These prod-
ucts give any application a unique
voice and make the design stand out.

“By using design in innovative ways,
we can actually become the originators
of a design trend,” says Joel Berman of
Joel Berman Glass Studios in Vancou-
ver. “When we create a pattern or form
into glass and offer artistic privacy to
the work space this, in effect, causes the
work spaces to change and results in
developing trends.”

Jecorative Qlass magazine

And just what are some of the
biggest trends in patterned glass? A few
industry experts shared their thoughts.

Green Design: As a design concept,
patterned glass lends itself well to
green design. By transmitting daylight
into the workspace, glass can be a re-
newed light source, reducing the need
for electric light. Some kiln-formed
and cast patterns also use recycled glass
in the manufacturing process, making
them eligible for LEED® credits.

Non-Traditional Uses: The use of
textured glass in applications other
than buildings is also escalating.

“The outdoors has been in the fore-
front for us,” says Berman, who adds
that hotel, casino, restaurant and bar
designs also increasingly use patterned
glass.

Building Bigger: An increase in the
available sizes of patterned glass prod-
ucts has had an impact on its use in
commercial construction. At one time
the majority of textured glass products
were only available in 4-mm (%:-inch)
thicknesses.

“This was not strong enough for
commercial use without laminating,
which added extra cost to the project,”
says Greg Saroka of Goldray Indus-
tries. “Many patterns are now available
in 6-mm (%-inch) and 10-mm (%-
inch), expanding the applications in
which the products can be used.”

And with larger sizes now available,
patterned glass can be used in massive
exterior glazing facades. Donald Jayson
of Bendheim points to some large Eu-
ropean projects, for example, that have

www.decorativeglassmag.com
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Textured and patterned glass is being used
more and more in applications other than
buildings, such as conference room tables.

With such a wide selection of textured and
patterned glass products on the market,
there is something available for any
application type.

used patterned glass in significant cur-
tainwall applications.

“If your project is a minimum of
25,000 square feet some manufacturers
are willing to devote a day’s production
to a custom pattern,” says Jayson.

The inherent texture of patterned
glass is also a design plus.

“Its increasing use in spandrel, wall
cladding and elevator interior applica-
tions illustrates the design flexibility
that can be found with this product,”
says Saroka. “The combination of
metallic coatings and the texture in
patterned glass can really make the de-
sign stand out.”

Interior Elements: Designers con-
tinue to expand the use of patterned
glass in innovative ways for interior ap-
plications as well. Saroka says that in

www.decorativeglassmag.com

addition to traditional uses, such as par-
titions and room dividers, he has seen
patterned/textured glass used increas-
ingly for glass floors and stairways.

“The use of patterned glass in floor-
ing systems allows designers to use the
diffusion of patterned glass, and yet
still allow light deeper into the build-
ing,” Saroka says.

Limitations

As with any building material, there
are some limitations to using patterned
glass. Saroka says the biggest drawback
is the limited supply available from
North American companies

“If we have a job of any size, we
often need to bring the glass in from
overseas, which results in either drasti-
cally increasing our inventory levels or

dealing with longer lead times,” says
Saroka. “Neither option is very attrac-
tive for us or the contractors.” He adds
that the sheet size available from North
American suppliers is also limited.
“Eighty-four inch stock sheets can be
used for shower and railing applica-
tions or for those using mullions in the
design, but it limits the use of textured
glass in commercial applications.”

Still Popular

Patterned glass has been popular for
many years. One way to ensure contin-
ued use, according to Berman, is to al-
ways look at design from a current
point of view.

“Some designs are always timeless,
but as a designer, when the venue
changes, we must be able to work with
new architectural and cultural
changes,” says Berman

Donald Jayson of Bendheim agrees.

“Patterns may initially be very pop-
ular, but have a definitive life span of
growth, plateau and, eventually, de-
cline. We must evolve constantly to
maintain interest in the product.”

Belinda Bennett, an interior de-
signer and principal of the Bennett
Design Group in Houston, says she
sees a “back to nature” trend when it
comes to patterned glass.

“With the welfare of Mother Earth
pushing to the forefront of design
projects, patterns in glass are becom-
ing more natural and organic,” she
says. “Since glass itself is organic, it is
only natural for the glass to evolve
into what it wants to be, instead of
man forcing it to be uninteresting
and flat. It is as if glass has finally
broken free of our once forced
boundaries.”

Commercial or residential, new
building or renovation, interior or ex-
terior, textured glass gives designers the
flexibility to develop spaces that use
light, texture and privacy in unique
and creative ways.

continued on page 6
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One on One with Zach Weiner, President, of Goldray USA

olonial Glass
Solutions, a
family-owned

glass business
based in Brooklyn,
N.Y. for 80 years,
Zach Weiner turned over a new
leaf when it joined
forces with Calgary’s Goldray Indus-
tries last September to become Gol-
dray USA. The new company was
formed to manufacture and distrib-
ute architectural glass products into
the Northeastern United States and
New England, with extensive invest-
ments slated to add decorative

glass manufacturing capabilities. . . .
Zach Weiner, then president of Textured and patterned glass products are being used increasingly for

stairs and flooring.

www.decorativeglassmag.com

Meet the DG Bloggers: And don’t forget to cast

your vote in our web o
poll. In the most recent Hospitality Healthcare
survey we asked: Commercial

Results:

What areas of business
for decorative glass
have been least
impacted by current
economic conditions?

Residential remodeling
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Colonial and now president of Gol-
dray USA, talked about the decision
to become a Goldray company, how
his company is different now and
what it’s like to become more in-
volved with the growing decorative
glass business.

Having been a family-owned and op-
erated husiness for so long, what
made you decide to hecome a part of
Goldray?

| was trying to get Colonial as far
away from a mom- and- pop business
as possible. In this new business envi-
ronment only the world-class compa-
nies will survive and | did not feel
comfortable that | could make that
transition alone.

Was this a difficult decision for you?

It was not. | had known that |
wanted to partner with someone ever
since | took over control of Colonial
Glass. The only decision | had to make
was who would make the best fit.
After meeting Greg [Saroka, presi-
dent of Goldray Industries] and seeing
his facility in Calgary, the decision
was easy.

Is there anything in particular you’d
like for the industry to know about the
changes in business?

Yes. | want customers to know
that the biggest change relates to
the improved quality and reliability of
our existing products—tempered
glass, insulating units and Herculite
doors. That was the main reason for
this partnership. The icing on the
cake is now we have become a pre-
mier supplier of decorative glass
products.

Goldray is a significant player in the
decorative glass market; how much
experience did you have working
with decorative glass previously?

www.decorativeglassmag.com
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Hotel & Convention Center
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Join the architectural glass and
fenestration industries for this
newly expanded event.
www.glassexpomidwest.com
or call 540/720-5584.

Education
Exhibition
Networking

We hadn't done much with it and
that was a big reason for this part-
nership. | saw the interest that my
customers had in decorative glass
and wanted to take advantage of
these opportunities in the Northeast
market. | knew that doing it myself
would be prohibitively expensive and
time consuming. \When we became
Goldray USA we had instant decora-
tive glass credibility and have al-
ready supplied many of our
customers with many of the decora-

tive products we produce right here
in Brooklyn.

Now that your branch is going to he
doing more on the decorative side,
what are some new opportunities you
will be exploring?

Right now we are starting with
providing our current customers
with some new and exciting decora-
tive products in addition to our ex-

continued on page 9

OJecorative Qlass magazine

1


www.decorativeglassmag.com
www.decorativeglassmag.com
www.decorativeglassmag.com/archives
www.glass.com/subcenter.php
http://www.glassexpomidwest.com



www.decorativeglassmag.com
www.decorativeglassmag.com/archives
www.glass.com/subcenter.php

Decarative Glase Magazine™

© 2009 Decorative Glass Magazine. All rights reserved. No
reproduction of any type without expressed written permission.

© 0 06 o)

D €O D) G D)

Definite Going for Gold

Details

isting product line. However, the
more | learn about decorative glass,
the more applications | see that will
be a great fit for our new products.
Our focus is mainly on expanding the
areas in which glass is used. It's an
extremely versatile product and dec-
orative glass products can be used
to replace many other building mate-
rials since it has unlimited design
flexibility, high durability, is cost ef-
fective and low maintenance.

Wlhat are some of the trends you see

taking shape with decorative glass?
The biggest trend | see is really

the increased use of decorative

continued from page 7
I I I I I B B B B B S .

glass as a building material mainly
due to flexibility of design. Because
this is such a versatile building ma-
terial, | see its use being expanded
in new and interesting ways. The
new imaging techniques and huge
range of durable colors and effects
that can be applied to glass really
make the products very desirable to
designers.

Many people working with decora-
tive glass say they have not seen the
sharp downturn that traditional
huilding materials have experienced.
Do you agree?

During challenging economic

times, commercial vacancies rise,
companies often downsize and build-
ing owners will offer incentives to
lease space that include renova-
tions. The trend toward renovation
rather than building new is one of
the reasons that we see the decora-
tive glass market as the area with
the most growth potential. Because
glass has so much design flexibility,
it offers a new palette for designers
that was only available in a limited
way 20 years ago. The opportunities
in this market for decorative glass
are much more diverse than other
building products that rely on new
construction. do

e-hentglass.com

“One piece or thousands, our custom fabricated bent glass
is bringing form and function to the designs of tomorrow.”

“photo courtesy of Solar Innovations, Inc.

@ Precision Glass Bending

THE WORLD LEADER IN  Precision Glass Bending Corporation
CUSTOM FABRICATED PO Box 1970, 3811 Hwy 10 West
BENT GLASS Greenwood, AR 72936-1970
UNITED STATES OF AMERICA
Tel: (800) 543-8796
Fax: (800) 543-8798
sales@e-bentglass.com

A GUARDIAN ‘SUN-GUARD’ CERTIFIED FABRICATOR
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Matelux®—Soft Light At Its Finest

Introducing Matelux, a translucent glass with a satin finish. It filters light softly, smoothes out contours and produces
silhouettes in a variety of both interior and exterior applications. Matelux, an acid etched glass, offers numerous different
color choices, a variety of thicknesses from 3mm to 19mm, is available double sided, and can be fabricated to specifically
meet your needs. The product is even available with a range of Stopsol® reflective coatings on one side and the Matelux
satin finish on the other. So, whether you are designing shelving, partitions, doors, showers, lighting, furniture or looking
to enhance the building fagade, only Matelux provides uniformity, simplicity and purity in a true art form.

Call us today for more information at (800) 251-0441. Or, visit us online at www.na.agc-flatglass.com/matelux.

Matelux: When Elegance is Everything! AGC Flat Glass North America

©2008 AGC. All rights reserved.
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